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The GIFT GALLERY F’I’DIT]D BIOg See move Blags in dacksonville, FL

=reen With Envi

Wiith eco-friendly products, it can be difficult to create iterms that
are appealing and stylish to a custarmer. But Envi Reusahle Bags
has succeeded with that difficult task by working with clients to
see what strikes their fancy. The company that's been around
since the early '"90s offers a variety of options to help clients create
a hag that best reflects their own unique style and messange.
"There are no limitations," says Sheldon Caplan, sales manager
at Erwi. "Dur clients have a cerain idea of where they want to go
and we bring it to the next level. Ifyou can dream it, we can make
it"

End-users can choose from different types of fabric, stile, size
and shape. Envi then waorks with the customer to see ifthey'd like
added features: zippers, arommets, insulation pockets or even
wine pockets. "We make wine bags with sleeves for every
paricular hottle so it doesn't bind together” Caplan says. "And
those hags are very durable - halding up to 45-50 pounds with no
stress whatsoevar”

But to stand by its "green with style" objective, the bags are 100% areen cerified. Customers can be misguided
when companies claim they supph "green” products. But according to Caplan, Enviis a recipient of the Ecologo
and adheres to green standards. This means each product uses harmless, non-toxic, AZO-free dyes, protecting the
ervironment and the health of customers as well.

And although Erwi offers bags made of reusable and sustainahle materials (natural canvas, woven and non-woven
polypropylene, jute, nylon, etc), retailers have another material to choosze from - PET (Folyvethylene terephthalate).
The PET hags are constructed from recycled soda hottles. "Bottles in landfills don't decompose, that's obwious "
says Caplan. "Our intention was to improve the state of foday's environment by spinning these bottles into fabric”

Caplan also says Enwi is investinating using the PET bags for other markets, including sports. With today's
econarmy, end-users are very cost conscious when it comes to purchasing brand names such as Mike and adidas.
“WWewantto make it as inexpensive as possible far customers whao are attracted to sports bags " he says. "Whether
it's for hockey, soccer or haskethall, our bags will resemble the popular brands, butwe'll sell them at a quarter of
the price”
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